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Two Decades of ‘Actualising Future Ready Education’ 

EdCity Crowned 2020 Hong Kong Top Service Brand with Other Accolades 
 
Hong Kong, 29 March 2021 – Since its establishment, Hong Kong Education City (EdCity) 
has been dedicated to promoting and supporting the adoption of eLearning and innovative 
education at school. In response to the call for ‘suspending classes without suspending 
learning’ during the COVID-19 pandemic, EdCity has facilitated the shift to blended learning, 
serving hundreds of thousands of teacher and student users on its learning and teaching 
platforms – an accomplishment widely recognised in society. In its 20th anniversary, EdCity is 
crowned the ‘2020 Hong Kong Top Service Brand’ with other accolades, and therefore, takes 
the opportunity to reaffirm its commitment to ‘Actualising Future Ready Education’. 
 
Mr Victor Cheng, Executive Director of EdCity, said, ‘EdCity is very honoured to be 
recognised as the 2020 Hong Kong Top Service Brand by the Hong Kong Brand Development 
Council. As the advocate for eLearning and innovative education in Hong Kong, EdCity has in 
the past 20 years strived to encourage the education sector in practising innovative education, 
and enhancing learning and teaching quality with technologies. Our achievements speak for 
themselves, as we have been diligently connecting educators with students and parents, as 
well as collaborating with a diverse array of partners in society. With creative thinking, cutting-
edge technology, excellent management and an enthusiastic team for education, the Award 
will inject fresh motivation into our provision of innovative services for the stakeholders in the 
education sector.’ 
 
Launched in 2005 and jointly organised by the Hong Kong Brand Development Council and 
the Chinese Manufacturers' Association of Hong Kong, the Hong Kong Top Service Brand 
Awards recognises outstanding service brands and promotes service excellence in Hong 
Kong. The judging panel, composed of cross-sectoral representatives, carries out assessment 
based on six criteria, namely reputation, distinctiveness, innovation, quality, image, and 
environmental performance and social responsibility.  
 
EdBookShelf Popular with Apple Users 
 
EdCity is dedicated to cultivating a reading culture. Last September, its eBook reader 
EdBookShelf ranked second in the Books category on Apple’s App Store. EdCity’s service 
excellence and considerable impact are also reflected in the following information: 
 

• EdCity’s one-stop professional education portal (edcity.hk) is one of the most well-

established and popular education websites in Hong Kong, encompassing rich 

information, interactive communities, and online learning platforms and tools. In the 

past 5 years, the annual website traffic reached tens of millions of visitors; 

 
• To facilitate eLearning, EdCity launched EdBookShelf, the first eBook reader for the 

Hong Kong education sector back in 2014, boosting the development of digital reading 

on campus; 

 

• The eRead Scheme has seen subscriptions from over 800 schools in the current 

school year with more than seven million downloads of eBooks; 



 

 

 
 

• EdCity currently has over 930 school members, representing 85% of Hong Kong’s 

primary and secondary schools. The scale of this membership translates into 90,000 

teachers, 330,000 primary students and 280,000 secondary students. 

Recognised for Community Caring and High Flexibility During Pandemic 
 
In 2020/21, EdCity is also awarded the 10 Years Plus Caring Company Logo by the Hong 
Kong Council of Social Service (HKCSS). The HKCSS Caring Company Scheme aims to 
recognise businesses that demonstrate corporate social responsibility, and the latest 
recognition represents a decade-long commitment achieved by EdCity. 
 
In addition, EdCity won numerous accolades in the Classified Post HR Appreciation Awards 
2020 organised by the South China Morning Post. These accolades affirmed the Human 
Resources Department’s efforts and contributions in corporate development and employees’ 
benefits. EdCity received awards in the categories of: Compensation & Benefits, Training & 
Development, and Business Partner. It also secured the COVID-19 Special Award (NGO) for 
its proper arrangements during the pandemic.  
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EdCity’s one-stop professional education portal (edcity.hk) (left) has registered annual traffic 

of tens of millions of visitors; its eBook reader EdBookShelf (right) ranked second in the 

Books category on Apple’s App Store in September 2019. 

 

In the 20th anniversary, EdCity is recognised as the 2020 Hong Kong Top Service Brand 

and won other accolades.  



 

 

 
 
Media Contacts & Enquiry 
 
Ms Marina Watt 
Brianstorm Content Solutions 
Tel: (852) 6172 6123 
Email: marina@brianstormcontent.com    

Mr Brian Yeung 
Brianstorm Content Solutions 
Tel: (852) 6255 3845 
Email: brian@brianstormcontent.com  

Ms Ling Hung  
Hong Kong Education City 
Tel: (852) 9077 7220 
Email: linghung@hkecl.net  

Mr Caleb Ho 
Hong Kong Education City 
Tel: (852) 2624 1062  
Email: caleb@hkecl.net 

 
About Hong Kong Education City  
Hong Kong Education City (EdCity) provides a one-stop professional education portal 
(edcity.hk) with information, resources, interactive communities and online services. With the 

vision of ‘Actualising Future Ready Education’, EdCity continuously develops and introduces 
new services in the last 20 years, and endeavours to promote and support all schools in Hong 
Kong to adopt eLearning and innovative education. 
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